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  THE SKY IS THE LIMIT  

The completely revamped LUFTHANSA MAGAZIN aims to set new 
global standards for in-fl ight entertainment. The existing layout has been 
completely reworked: the clear, breezy design of the magazine is now 
strongly oriented towards international lifestyle publications, while retai-
ning its individual character and perfectly refl ecting the high stadards that 
you would expect from a global brand like Lufthansa. We have expanded 
our journalistic portfolio: in addition to powerful reports from across the 
globe and interviews with Hollywood stars, fashion design and food to-
pics will play a bigger role in the content. Regular fashion shootings, new 
author columns and a mosaic-style intorductory section give LUFTHAN-
SA MAGAZIN a sharper profi le.



TARGET GROUP

    UNIQUE CONCEPT – ATTRACTIVE TARGET GROUPS  

Whether it’s all Lufthansa passengers or exclusively the top Lufthansa 
customers in Germany, our magazines reach people who are going 
places. As senior employees, managers or business owners, they are 
a free-spending target group with high purchasing power. Europe’s 
highest-circulation in-fl ight magazine is the perfect travel companion – 
because high-quality entertainment and information make fl ying a real 
treat.

Together with LUFTHANSA EXCLUSIVE, you have direct access to 
Europe’s top decision-makers.

  TOP ARGUMENTS FOR YOUR SUCCESS  

• Highest circulation among European in-fl ight magazines.

• Best price-performance ratio among competitors.

• A relevant, top-tier target group.

• Competitive with low wastage.

• High-quality topics for a targeted advertising environment.



CONTACT

 
G+J Media Sales/ Direct Sales 
Gruner + Jahr AG & Co KG
Phone +49 (0) 40 / 3703 - 5301
Fax +49 (0) 40 / 3703 - 17 5307
lufthansa @guj.de
www.gujmedia.com
 G+J International Media Sales 
Gruner + Jahr AG & Co KG
Phone +49 (0) 40 / 3703 - 2940
Fax +49 (0) 40 / 3703 - 17 2940
ims@guj.de
www.gujmedia.com
 Austria and South Tyrol 
Gruner + Jahr Verlagsges. mbH.

Phone +43 (0) 1 / 5 12 56 47 - 0
Fax +43 (0) 1 / 5 12 56 47 - 20
E-mail guj.oesterreich@guj.de
 
Belgium, Luxembourg,
  Netherlands
 G+J International Media Sales bvba
Phone +32 (0) 9 / 2 35 02 10
Fax +32 (0) 9 / 2 35 02 11
E-mail guj.benelux@guj.de

 France 
G+J International Media Sales
c/o Prisma Media
Phone +33 (0) 1 / 73 05 65 32

Fax +33 (0) 1 / 47 92 67 25
E-mail gruner.paris@guj.de

 Italy (excl. South Tyrol) 
G+J International Sales Italy Srl
Phone +39 02 / 2 05 26 71
Fax +39 02 / 20 52 02 10
E-mail guj.italia@guj.de

 Switzerland
 Gruner + Jahr (Schweiz) AG
Phone +41 (0) 44 / 2 69 70 70
Fax +41 (0) 44 / 2 69 70 71
E-mail guj.schweiz@guj.de

 United Kingdom, Ireland
 Gruner + Jahr Limited
Phone +44 (0) 20 / 74 37 43 77
Fax +44 (0) 20 / 74 37 43 78
E-mail guj.uk@guj.de
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LHM 
reader,

structure 
in %

Basis in 
mill.: 1.48

Index:
Total = 100

Total 100 100

Male 59 64 109

Female 41 36 88
Age

21–34 years 19 29 152

35–44 years 23 26 112

45–54 years 27 23 88

55+ years 31 22 70
Personal income

Up to € 50,000 58 38 66

€ 50,000 up to € 100,000 37 44 119
€ 100,000 up to € 
150,000 3 10 333

€ 150,000+ 2 9 450

 Source: IASE 2017 

With 1.5 million readers across 21 countries, LUFT-
HANSA MAGAZIN is a wide-coverage pan-European 
magazines. The German-English magazine has the 
highest circulation among European in-fl ight magazi-
nes.

LUFTHANSA MAGAZINS‘ copies are transported 
around the world on board all Lufthansa fl ights. 
LUFTHANSA EXCLUSIVE magazine reaches Lufthansa 
frequent fl yers in Germany.

You can reach an high-educated, high-income and con-
sumption-oriented readership, resident in Germany.

 READERSHIP 

  MEDIA FIGURES 

LUFTHANSA MAGAZIN
Year founded 1998
Cover price € 4.50
Frequency Monthly

Print run
(incl. Lufthansa Exclusive) 512,433 (IVW II/2017)

Paid circulation
(incl. Lufthansa Exclusive) 509,029 (IVW II/2017)

Trim size 205 x 260 mm
Ad rate, 2017 Single page 4C € 34,400

Coverage* Total 2.8% = 1,48 mill.
Cost per 1,000 readers Single page 4C € 23.27

 *Source: IASE 2017 

FACTS AND FIGURES


